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Original Variation

“Sold out before Christmas” risk badge (Bestseller)

+5,01 % ARPV
 +5,40 CR
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Original Variation

“Shipping Progress Bar”

 -9,72% ARPV
-11,37 % CR
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Original Variation

Highlighting the more expensive premium version

 +9,00 % ARPV
+13,09% CR
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Original Variation

Sticky Customizer Preview PDP Mobile

-3,91 % ARPV
-3,44% CR
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Original Variation

AI Summary reviews

-3,75% ARPV
-2,76 % CR
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Original Variation

Discount Announcement BFCM

-1,31 % ARPV
-0,21% CR
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Original Variation

Urgency elements HEADER "Delivery until Christmas"

+25,54 % ARPV
+8,04 % CR
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Original Variation

Progressbar Image Upload 

-6,57 % ARPV
-4,96 % CR
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Get more insights in the webinar of Christian Dengler & Steffen
Schulz: Shopify A/B Tests uncovered
 Find the recording, a short summary and slides here.

References

Get in Contact - Plan Your 
Store’s Testing Success
We’ll discuss your specific case in a free strategy
call and explore what a successful testing roadmap
could look like for your store.

Christian Dengler
Convertlab

Co-Founder
kontakt@chrisdengler.de

Reach out on Linkedin

https://varifyshare.notion.site/shopify-a-b-tests-uncovered?source=copy_link
mailto:kontakt@chrisdengler.de
https://www.linkedin.com/in/christian-dengler-convertlab/

